


How long has a Corporate Heritage Manager been working at the same company? What is
their educational background? What is their relationship with business archivists and other
heritage professionals? Through the AICHeM network it's possible to give answers to these

questions and more.
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A.P. Moller Holding is the parent company of the A.P. Moller Group, and invests in and builds
businesses with a positive impact on society.

The History function purpose is to document the founding family and company heritage to
ensure consistent, factual and timely communication of relevant historical information in
support of the general communication efforts.
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My favourite item in the collection is the minutes of the first board meeting in 1904 which
ends with the words “The company is hereby established. Meeting adjourned.” Soon after,
the first shares were issued.
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The Albert Heijn Heritage Foundation preserves and shares the rich history of Albert Heijn.
We collect and safeguard objects, documents, stories, images, and audio that reflect the
company’s identity as a retailer, and we support the Albert Heijn organization in developing
new historical materials.

We operate a museum shop at the Zaanse Schans and an archive museum in Albert Heijn's
former coffee-roasting facility in Zaandam, where unique items such as 75 years of Aller-
hande magazines, savings campaigns, and store materials are displayed. The museum is
open to the public and supported by volunteers, mainly former employees, who document
and digitize the collection.Albert Heijn's history is also showcased at the Ahold Delhaize
headquarters in the Albert Heijn Café. Much of the archive is available digitally and through
social media.

Albert Heijn is a member of the Association for Business and History, which works to bring

together companies, enterprises and institutions that preserve business heritage collections
for future generations.

In our museum shop, we welcome 200,000 visitors annually, and our archive

contains more than 50,000 objects. Both are partly managed by a group of 35
volunteers.
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In the 1950s, Albert Heijn revolutionized Dutch retail by introducing self-service. Previously,
groceries were sold at service counters, where customers placed verbal orders and staff
weighed and packaged products.

On February 29, 1952, the first Albert Heijn self-service store opened in Schiedam, allowing
customers to select items themselves and pay at the checkout. Although initially met with
skepticism, the concept quickly caught on, leading to more than 120 self-service stores
within a few years.

Self-service transformed shopping by giving customers more freedom and efficiency,
marking the start of the modern supermarket in the Netherlands.
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he Rothschild Archive was established in 1978 to preserve and arrange the archives of N M
Rothschild & Sons Limited, the bank founded in London by Nathan Mayer Rothschild, who
arrived in England from Frankfurtin 1798.

In 1999, the role of the Archive was extended with the creation of The Rothschild Archive
Trust, a charitable body charged with the task of ensuring the future continuity and stability
of the Archive and with enhancing and enlarging it wherever possible. In addition to the
archives of the London business, the Trust owns archives of many branches of the Rothschild
family. Most of its holdings are in London but a significant collection is on deposit with the
Archives Nationales Du Monde Du Travail, Roubaix.

Our archives in London fill approximately 5 km of shelving.
We support corporate legal teams, especially those pursuing fake Rothschilds.

One member of our small team focuses on digital archives.
Three of our team have a combined 66 years’ service at the Archive!
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One of the most popular items from our collection is a list of maxims, “Advice to young
men who wish to get on”, attributed to Nathaniel, 1st Lord Rothschild in 1911. This A-Z of
guidance includes, “Make few acquaintances” and “Never try to appear what you are not”,

wise words for the age of social media! Our ‘Maxims’ postcard has been reprinted more than
any other!



